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Sample Letter to the Editor
Dear Editor:

At any given time on any given day, consumers are making decisions that affect their economic well-being. Whether it(s finding the lowest price for a tank of gas, airline tickets or groceries; choosing a calling plan; comparing mortgage, education or auto loans; or choosing a retirement or health plan, consumers ( young and old ( need to be financially literate to make wise purchasing decisions in the marketplace, and to build a solid financial future.

The good news is that there(s a wealth of information available to consumers of all ages to help them learn and master the necessary skills to become financially literate.

A group of federal, state and local agencies and national advocacy organizations join forces every February for National Consumer Protection Week (NCPW). This year(s theme, (Financial Literacy: Earning a Lifetime of Dividends,( focuses on practical steps all of us can take to better manage our personal finances and take control of our fiscal well-being. 

Among the members of the group are the Federal Trade Commission (FTC), the Federal Citizen Information Center (FCIC), the U.S. Postal Service (USPS), the U.S. Postal Inspection Service (USPIS), the National Association of Consumer Agency Administrators (NACAA), the National Consumers League (NCL), AARP, the Better Business Bureau (BBB), the Consumer Federation of America (CFA), the Federal Communications Commission (FCC), and the National Association of Attorneys General (NAAG).

This year(s NCPW offers a great opportunity to focus on managing personal and family finances. For more information, visit the NCPW Web site at www.consumer.gov/ncpw. Let(s all take advantage of the resources being distributed during this campaign.

Sincerely,

[Insert name and organization]

