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Sample Press Release
[Cut and paste this press release onto your organization(s letterhead. Be sure to double‑space. If the release runs more than two pages, consider using a smaller typeface or line‑and‑one‑half spacing, or judiciously edit the text.]

National Consumer Protection Week 2004 ( Financial Literacy: Earning a Lifetime of Dividends

FOR IMMEDIATE RELEASE: [Insert date]

CONTACT: [Insert name and telephone number] 

[NAME OF YOUR ORGANIZATION] JOINS NATIONAL ORGANIZATIONS TO SPONSOR SIXTH ANNUAL NATIONAL CONSUMER PROTECTION WEEK

The [NAME OF YOUR ORGANIZATION] has joined a group of federal, state and local agencies and national advocacy organizations to launch the sixth annual National Consumer Protection Week (NCPW), Feb. 1‑7, 2004, highlighting consumer protection and education efforts around the country. This year(s theme, (Financial Literacy: Earning a Lifetime of Dividends,( focuses on the skills consumers need to make smart decisions in the marketplace and ensure a solid financial future.

(Financial literacy is an asset for all consumers,( said [YOUR COMPANY SPOKESPERSON AND TITLE.] (Whether you(re shopping for groceries, applying for a mortgage, comparing retirement or health insurance plans, or deciding how much of an allowance to give your child, every financial decision has some impact on your quality of life. There(s a wealth of information available at www.consumer.gov/ncpw for everyone who(s interested in improving their level of financial literacy.(
During NCPW, representatives from federal, state and local agencies and national advocacy organizations will help consumers ( of all ages ( understand how the decisions they make in the marketplace affect their overall fiscal fitness. 

Organizers of this year(s NCPW are the Federal Trade Commission (FTC), the Federal Citizen Information Center (FCIC), the Federal Communications Commission (FCC), the U.S. Postal Service (USPS), the U.S. Postal Inspection Service (USPIS), the National Association of Consumer Agency Administrators (NACAA), the National Consumers League (NCL), AARP, the Better Business Bureau (BBB), the Consumer Federation of America (CFA), and the National Association of Attorneys General (NAAG).
([YOUR ORGANIZATION] is proud to be a partner in sharing the message of the sixth annual

National Consumer Protection Week campaign,( said [YOUR COMPANY SPOKESPERSON AND TITLE.] 

(Our goal is to provide consumers with information that can help them manage their personal finances and make smart buying choices.(
For more information about NCPW, visit www.consumer.gov/ncpw.

